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Overview

A long-standing passion for craftsmanship,
quality of product and attention to detail.
These are the values that represent Pollini
brand.

Recently, Pollini choosed to elevate the bran
to a new high level, by mergeing its DNA with
a touch of modernity.

Every season Pollini has been giving both
national and international visibility thanks to a
strong media and trade efforts.




History

1953 _ The company has been founded .

Pollini family comes from a long tradition of shoes makers
and a strong business of high quality shoes and accessories
collections has been developed since the beginning.

1963 _ Opening of the first boutique in Ravenna (northern Italy).
In the following years many other boutiques will be opened:
Rimini, Milan, Florence, Venice and in other cities throughout the
[talian Country.

2001 _ The prestigious luxury group AEFFE acquired the 72% of
Pollini. Thanks to this acquisition Pollini became the accessories
manufacturing platform of all the Aeffe brands : Alberta Ferretti,
Moschino, Pollini and Phylosophy.

2010 _ Nicholas Kirkwood has been appointed Creative Director
of Pollini brand

2010 _ The British Fashion Council announced designer
Nicholas Kirkwood as winner at the British Fashion Awards

2011 _ Aeffe S.p.A. acquires from York S.r.l. the remaining 28%
shareholding of Pollini, becoming the unique shareholder.

2012 _ Opening Pollini Milano boutique,via della Spiga 15
2012 _starting the Pollini e-commerce
2013 _ Celebration of the 60’ anniversary with an Event in Milan

2016 _ Launching of “Pollini Heritage Collection®, a revisitation of
the iconic all-over monogram print

2020 _ Launching of “Pollini Archive Collection”




03 Group Structure
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PRODUCTION 156 AAA
MARKETING, SALES AND RETAIL 143
STAFF 21
TOTAL 354




Simone Badioli
Chairman

Marco Piazzi
Managing Director

Natalia Battaglini
Merchandising & Style
Director

Giuseppe di Giovanni Paolo Giorni
Commercial Director Retail Director

Alberto Aguzzoni Rainero Candiotto
Production Manager Production Manager
Shoes Leathergoods




Brand Values

CRAFTMANSHIP INNOVATION & DESIGN QUALITY & TRADITION
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Pollini Collections




Collection

Woman’s collection reveals two specific but complementary
worlds, ranging from daywear styles to the most sophisticated
evening and feminine silhouettes.

The collections, renovated every season, stands out for the
combination of craftmanship with an innovative design.

A strong focus on materials and details is the key for
depeloping distinctive styles with competitive price ranges.

The Pollini woman’ s collection covers various category
of products: shoes, bags, small leather goods and textile
accessories.




A versatile and refined design, revealing a perfect balance
between urban elegance and casual attitude.
Shoes, bags and small leathergoods.




The “Archive” Collection, launched for the first time in SS20,
is inspired by the DNA and the stylistic codes that have
determined the brand’s success for over 60 years.

The collection plays with the milestones of the brand
reinterpreted in a modern and contemporary way, according
to the seasonal mood.



The Heritage collection is a carry over, characterised by the
iconic all-over monogram prints.

Bags and small leathergoods, belts, shoes, textile accessories,
umbrella.



Press & Editorials
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Chic — China — February 2020
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Cosmopolitan — Russia — March 2020
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Pollini is actively committed to supporting the
fight against Covid-19.

For every purchase made on pollini.com starting
today, 10% of the proceeds will be donated to
the Local Health Authority of Romagna (AUSL
Romagna).

By placing an online order within the next three
weeks, each customer will join us in supporting
the daily research studies and healthcare
activities of this institution.

POLLINI

Pollini is actively committed
to supporting the fight
against Covid-19.

For every purchase made on
www.pollini.com starting
today, 10% of the proceeds
will be donated to the Local
Health Authority of Romagna.

By placing an online order
within.the next three weeks,
each customer will join us'in
supporting the daily research

studies and healthcare
activities of this institution.
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In occasion of the launch of the FW19 collection, a special
silhouette of sandal has been made exclusivery for GUM,
unveiling the traditional Pollini craftmanship.

The softness of the nappa and the shininess of the metal
printed python leather meet in a beautiful knot, standing
out from the upper.

The collaboration has been celebrated by an event, held in
Pollini boutique - Moscow on April 4th 2019.




In occasion of the launch of SS19, Pollini and
Mazda renewed their collaboration and unveiled
the Mazda MX-5 Limited Edition in Partnership
with Pollini Heritage, a limited edition of the iconic
Mazda roadster, with unique

accessories, as well as an exclusive kit of bags
and sneakers by Pollini Heritage.




At the end of 2019, Pollini announce a collabora-
tion with the influencer Nataly Ossman.

Merging Nataly’s strong fashion sense with the
DNA of the brand, a new impactfull capsule
collection as been conceived, dedicated to sleek
and stylish women.

The collection has been presented on February,
during Milano Fashion Week.

The project is still receiving a strong boost in ter-
ms of social e and media activities.



Elisabetta Canalis Ignazio Moser




Ignazio Moser Ignazio Moser & Cecilia Rodriguez




\eronica Ferraro around Florence with our multicolor sandals and white shoulderbag from FPollini SS19
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Veronica Ferraro |

Valentina Ferragni walks the red carpet during the 76th Venice Film Festival wearing Follini sandals with crystals from FW 2019,
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Valentina Ferragni



Francesca Sofia Novello : = Francesca Sofia Novello
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Pollini presented the
Men’s Fall/Winter 2020
collection inspired by
travel and the 1970’s
winters at the 97th
edition of Pitti.

The brand’s iconic
styles are reinterpreted
in a daywear mood
with vintage flair,
evocating the
atmosphere from

the most famous ski
resorts.

Craftsmanship and
the avant-garde meet
in this collection that
combines aesthetics
and functionality.

The brand Pollini
reconfirms the core
values of its character;
authenticity, refinement
and Made in Italy.




Pollini presented the new “Secret Garden” capsule collection during the
89th edition of MICAM in Milan (February 2020).

The collection, inspired by the romantic cherry blossom, is
characterised by the iconic all-over print on a black base while the
floral motifs are combined with golden keys and butterflies, creating the
mysterious and suggestive atmosphere of a “secret garden”.




Every Milano Fashion Week Pollini organize a big event in order to present
the new collections.
This event is the occasion to meet press, social influencer and celebrities.
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pollini @ Exquisitely crafied pieces
and avant-garde design,

Check the link in bio for a preview of
the new armivals fram the
#PolliniArchive collection.
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POLLINI pallini @
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Pollini seasonal lines geolocation S.S. 2020

Italia
44%
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The distribution of Pollini S.p.A. involves various
channels:

. Pollini-managed showrooms
. Showrooms operated by agents and/or distributors
. Monobrand, direct and franchised points of sale

This structure allows Pollini S.p.A. to distribute its
products throughout more than 1.000 leading multi-

brand shops worldwide.




. Milan
. New York

E

: "




I RoE  OTHERS

TOTAL

20

22
11

3

D.OS

Franchised
TOTAL

12

22

3




ITALY
MILAN - VIA DELLA SPIGA, 15
ROME - VIA DEL BABUINO, 67
ROME - VIA COLA DI RIENZO, 242
VENICE - PIAZZA SAN MARCO, 186

A

L

BOLZANO - VIA LEONARDO DA VINCI, 1

|/

VARESE - CORSO ALDO MORO, 21
LECCO - VIA FLLI CAIROLI, 9E

RUSSIA
MOSCOW - GUM, RED SQUARE, 3
MOSCOW - EVROPEISKY, KIEVSKOGO VOKZALA SQUARE, 2

AZERBAIJAN

BAKU - PORT BAKU MALL, 151 NEFTCHILAR AVENUE
BELARUS

MINSK - ZAMOK MALL, PRASPIEKT PIERAMOZCAU, 65
GEORGIA

TIBILISI - SHOES PLAZA, 59 Il QUARTER, VAZHA-PSHAVELA AVENUE
MONTENEGRO
PODGORICA - NJEGOSEVA, 16

POLAND

WARSAW - KLIF SHOPPING CENTRE, OKOPOWA STREET, 58/72




