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T he Sixties

When the company began to venture more and more into the international market in
the sixties, an appealing and recognizable logo comprising the letter C for Conte and a

lily, the emblem of Tuscany’s regional capital, was added to the name.

1o further underscore the brand’s Florentine origins, the logo was coloured red, the
colour of the city’s device afler the 1266 victory of the Guelphs over the Ghibellines,
two hustorically opposed factions in Italian politics between the XII and X1V centuries.
“ltaly” was subsequently added to the C-enclosed lly and the words “Conte of
Florence” to express pride in the uniqueness of the “Made i Italy”, a concept in

which Tuscan craftsmanship has always played a leading role.







Rarol Wojtyla - Pope John Paul 11

On 26 August 1979, Karol Wojtyla, recently elected Pope John Paul 11, was on
the Marmolada glacier in Trentino to honour his predecessor and visit his birthplace.
It was on that occasion that the future Saint was immortalized by the world’s press
weaning a white fur Conte of Florence hat. It all came about by pure chance when a
beautiful August day was suddenly transformed by a heavy, unexpected snowstorm.
One of the hats made to be gwen to children as a memento of the papal visit was
offered to the Holy Father, who accepted it without a second thought for strict protocol.

A casual gift became a symbolic piece of the Florentine brand’s history, and Pope

John Paul IL, the man of high peaks, an exceptional ambassador




Sandro Pertimt - Presidente of Italy

Pertimi, a keen mountain enthusiast. Invited to lunch at a mountain lodge by the Holy
Father John Paul II himself; the President then accompanied him on an excursion
on the snowy slopes of the Adamello in a climate of absolute discretion covered by
state secret.  The Conte of Florence Norwegian-pattern sweater with the “C” and
lily worn on the occasion became a piece of historic value and testimony to the strong

Jriendship between two great men — the socialist President and the Polish Pope.

Even though they were diametrically opposed in political thought, Wojlyla and Pertina,
two men of substance, cultwated therr mutual love of the mountains and authentic
human values for many years.
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A love of Sport
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Photos previous pages

The Eighties
A young Ingemar Stenmark — one of the most successful skiers in the history of the sport, whose record of 86 World Cup
. SR 0 S Y0 / ’ I

wins will probably never be beaten — wearing the Conte of Florence cap.

Oswald Toetsch, Richard Pramotton and Alberto Tomba,

all three Conte of Florence ambassadors in the Fighties.
Photo to side
T he Seventies

Piero Gros, Gustav Thoeni and Erwin Stricker; members of the Italian National Men’s Alpine Ski Team wear the Conte of

Florence cap.
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Golf and Florence
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Florencggolf Club

SPRING M EETING 1908

Monday, April 27, to Friday, May 1"

EVENTS.

1. Italy Cup

the Holder of which haa the title of dmafenr Champion of Ftaly, is presented by the Florence
Golf Club, and is held for the ensuing year by the Winner, who becomes entitled to retain it as his absolute
property on winning it in three consecutive years’ Competitions. Winner to receive a Memento. The Cup
is at present held by Mr. P. BENNETT.
Open to all amateuwr golfers whe are Members of any of the recognized Golf Cluba. Enfrance Fee: 2 Lire.
Entries to be made to the Hon. Secretary on or before April 25

2. Florence Cup (Hamdicap)

presented by Mr. J. Bradley. The Cup to bscome the absolute property of a player winning it three
times in succession. The Cup is at present held by Vicomte de la BEDOYERE.
Open to Members, including monthly subscribers, of the Florence Golf Club. Entrance Fee: 2 Lire

3. Princess Strozzi's Cup (Hmdia)

presented by Princess Sophie Strozzi. The Cup to become the property of any one winning it twice.
The Cup is at present held by Mr. P. NEVILLE.

Open to Members, including monthly subscribers, of the Florence Golf Club. Enfrance Fee: 2 Lire.

4. Putting and Driving Competitions

Prizes given by the Hon. Secretary.
Open to Members and Visitors of the Florence Golf Club. Enirance Fee: 1 Lin

ORDER OF PLAY.

s 97 . Qualifying Round for ITALY CUP (Medal Play, 18 hol
Mnnda}rf Aprll 27 el q;i‘lﬁ:‘ir’éﬂi t::m quﬂl[}" for Hl.hﬂtl :|.:'|I3'J:|'-P1ﬁII i
T . First Round Match Play, 18 holes (ITALY €
Tuesday, April 28 3 3 o i Becond Hoand Match Elay, 18 heles ITALY CUP).
. th Final, first 18 holes (ITALY CUP
Wednesday, April 29 25 B e Fitic), secnid 18 i BT ALE Chien

- : th . Qualifying Round for FLORENCE CUP (Medal Play,
Thursday, April 30 I iy e e e o Mt Play).
aaﬂp.m.?inﬂ.ﬂhnlﬂuiuﬂil‘lly RENCE CUP).

. &t 9. 30 &. m. Qualifying Round for PRINCESS STROZZI'S CUF (Medal
Fl'idﬂ}'g MHII’ 1 s QPI.}', 18 holes, Two best scores qualify for Mateh Flay).
2.30 p. m. Final, 18 holes Match Play (FRINCESS STROZZI'S CUF).

3. p. m. DRIVING COMPETITION,

3. 30 p. m. PUTTING COMPETITION.

GIULIO TURRI

Hon. Sea. Florence Golf Club,

FLONENCT. 01 47580 — Burkira Fress, Airams B VEwrves progeiossss 20, Via Tornabuonl,






Photos previous pages

Irishman, Damien McGrane, winner of the Volvo China Open in 2008.

“Golf in Dubar” ambassador Zane Scotland, with whom Conte of Florence would carry the excellence and quality of

Ltalian apparel high in the land of One Thousand and One Nights.

Photo to side

Promusing Australian golfer Matt Jager, Conte of Florence Golf Team champion at the CIMB Niaga Indonesian Masters.






Photos previous page

Promising young German golfer, Maximilian Kieffer, classified second in the Spanish Open 2013.

Photo to side

Alexander Levy, winning his well-deserved first European Tour title at the Volvo China Open 2014 1o the general acclamation

of the L'\'u//‘ world.

Photo next page

Australian Brett Rumjford, Conte of Florence ambassador until 2012.







Love of the Sea
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A love of the sea and nature was an important source of inspiration in the Nineties,
when Conte of Florence made its foray into yachting, part of a stralegy aimed at
strengthening its presence in more disciplines of excellence and promoting its new
Yachting collection.

For some years Conte of Florence has been official technical sponsor of the Volvo
Cup, where the brand is present with a line of dedicated apparel at all stages of the
circuat, including the World, European and Italian championships. Conte of Florence
Yachting apparel encapsulates the Florentine brand’s sporty style and combines it with
Jabrics which, mitially designed for golf, are eminently suited to yachting, providing
_yachtsmen with lightness and innovatie comfort.







Headquarter
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Retarl & Store Concept
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Nowadays, Conte of Florence s present nationwide on the Italian market with over
60 proprietary and franchise single brand stores, in addition to almost 20 proprietary
Factory Outlets. Taking into consideration the brand’s position of leader in golf
apparel, with a masswe presence in the Pro-Shops of the most prestigious clubs, and
the classic wholesale distribution in Italy and abroad, with many dedicated shop
in shops and corners in the major department stores, Conte of Florence is present
throughout the world in over 2,000 sales points. This extenswe distribution structure,
which balances and harmonizes single brand with multibrand stores, ensures very
high visibilaty for the brand and its products.

The primary objective of a strong retail presence and its continual growth is to convey
the brand’s true image, which in this way can be expressed completely without distortion
or limitations. This makes the customer’s decision-making process and fidelity to the
brand more effective, and constitutes an absolute value which also benefits all the other
Jorms of distribution. “To become part of the Conte of Florence franchise network,
the brand has created a simple affiliation formula that provides for extremely effective
collaboration avmed at guaranteeing the Franchisee a constant profit margin among
the highest in the market, the result also of on-going sales staff training. No joining
Jee, no periodical licence fee, no royalties. The Franchisee is also given assistance in
development of the project in all its various stages, from structural to_financial, from
the creation of a rendering of the store to analysis of s profitability.




Joiming Conte of Florence means becoming part of a big family, using the brand’s
name, its products and modern management system, embracing the company’s know-

how and the wealth of knowledge and experience it has acquired over the years.

The new concept store inaugurated in 2014 faithfully reflects the brand’s philosophy,
where fashion sportswear encounters leisure time in a perfect duo. The duo translates
into an onginal style and a clean, essential design, from the furnishings to the choice
of colowr Plays of ultra-light nuances, mainly white and grey, instantly create an

encompassing atmosphere of absolute relaxation.

And to recall the now decades-long bond between Conte of Florence and golf; there
is also a touch of green, which renders every Conte of Florence store lely and
welcoming. The ambience 1s completed by soft lighting that provides a sensation of
profound wellbeing and by Conte of Florence’s own room fragrance “Florentine

Amber” for a multi-sensorial shopping experience.






Collection
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Famous as manufacturers of hats, and over the years for its “lotal Look, Conte of
Florence currently offers a wide range of articles that goes from clothing to accessories

and combine the elegance and sophistication of a city look with practicality.

Conte of Florence product lines characterized by authentic ties with prestigious sports
include Men and Women’s Sportswear, Men and Women’s Sport, Hats, Accessories
and Bags. All accompanied by flash Limited Editions of  particular product

categonies, the company’s core business.







Insprred by De” Medic
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The Conte of Florence new line of Inspired by de’ Medici bags and accessories was
presented to the public in Conte of Florence stores in March 2014. The project,
which revises iconic bags and pawrs them with scarves and belts, is designed to pay
tribute to the brand’s Florentine roots and to the city of Florence and its history, from
which it has taken so much, from its name to a love of beauty and living well.

Few are aware that it was a bag that set the company on its way, when a model
displayed in the window of the Florence store aroused great interest among Italian
and foreign consumers and created the premuses for rapid international success. The
models that have now been revived are splendid examples of Florentine creativity and
crafismanship and symbolic of the Italian know-how appreciated worlduwide.

Inspired by De’Medici is also a tribute to the women of the de’ Medict family -
Caterina, Ginevra, Luisa, Camuilla, Lucrezia, Marghenita, Clarice, Isabella and
Eleonora are the names of women who played a role in three centuries of Tuscan

hastory, and now also the names of Conte of Florence creations, which like a_fresco
aim to reflect their personalities and characters.
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Marketing & Communication
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Conte of Florence ts tnvolved in numerous sponsorship initiaties, both as sponsor of
internationally renowned sportspersons and as Fashion Partner for the most prestigious
national and international circuils, partnerships which over time have become an
important part and distinctive mark of Conte of Florence’s DNA.

In line with the brand’s sporting motto, “Always with the Winners™, the company
created the Conte of Florence Golf Team, which over the years has included champions
such as Costantino Rocca, Robert Karlsson, Diana Luna, Emanuela Canonica,
Alexander Levy and Thomas Bjorn.

Worth particular mention among its many sports partnerships are those with Golf in
Dubar, Omega Dubar Desert Classic, Omega Dubar Ladies Master; MENA Tour

and Ricoh Women British.

The company also collaborates with many amateur circuits. One example is the Land
Rover Golf Challenge, a tournament which includes stages at 14 of the best Italian
golf club before the final held at the exclusiwe Ras Al Khaimah club in the Arab
Emarates. 2014 will also see partnerships with the Unopur Golf ‘Trophy, FJaguar
Golf Trophy and BMW Drwe & Golf, the latter a golf clinic that gives players the
chance to refine their technique under the guidance of Italian Golf Federation masters.
A special mention with regard to sponsorization should be made concerning the finals
of the 2014 World Corporate Golf Challenge for which Conte of Florence was
Official Apparel Supplier — a significant achievement and an opportunity for great

international visibility for the brand.

Euvery year the company takes part in the main international clothing fairs, such as
Pitti Immagine Uomo and ISPO, Munich, the not-to-be-mussed event for the winter

sports industry.
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