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‘& A
U FOR A NEW ERA
¥
«In a world where fas'mn}is’absolutely everywhere,
where brands are omnipresent,
where the external signs have never been so glaring ...

CERRUTI 1881 carries the most modern values that inspire the new generations of consumers.
By encouraging ‘persona!l fuxury’, it alloggs to Be Well and Be Oneself.»
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CERRUTI 188l
BRAND PILLARS

LANIFICIO
F.LLICERRUTI
DAL 1881
ITALY

0S PARISIAN MINIMALISM

CERRUTTI 1881

TIMELESS ELEGANCE UPPER CASUAL AND ACTIVEWEAR ICONIC 1881 FRAGRANCE
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CERRUTI 188l
BRAND POSITIONING

FASHION TRADITION
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CERRUTI 1881 CERRUTI 1881
CELEBRATES HOUSE
THE 50TH ACQUIRED BY
ANNIVERSARY THE SHANDONG
RUYI GROUP




CERRUTI 188
P\
\\@951 At only the age of 20, Nino

Cerruti takes over the reins of the family

Q factory following the untimely death of
@ his father, and in doing so becomes head
of the cerruti clan (three brothers and

’&\b two sisters).

].967 Nino Cerruti establishes
the brand CERRUTI 1881 in Paris. The
transition of a textile brand to a global
fashion house.




CERRUTI 188l
N

ong period of collaboration between Nino

Cerrutiand various celebrities of the time,

called by the designerthe “opinion leaders”

famous faces dressed in Cerruti 1881.

These included
Richard Gere
Bruce Willis
Michael Douglas
Jack Nicholson
Lambert Wilson
Anthony Hopkins
Julia Roberts
Sharon Stone
Whoopi Goldberg
Gerard Depardieu
John Malkovich
Clint Eastwood
Harrison Ford

Robert Redford
Kathleen Turner
Demi Moore

Alain Delon
Salvador Dali
Michel Piccoli
Valentino

Hubert de Givenchy
Brigitte Bardot
Marcello Mastroianni
Catherine Deneuve
Alec Baldwin
Jeremy lrons



CERRUTI 188l
REINFORCING THE CERRUTI TEXTILE DNA




CERRUTI 188l
HOUSE CODES
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Sam Smith in Cerruti.

CERRUTI 188l
MADE TO MEASURE PROJECT FOR SAM SMITH

VOGUE DAILY FASHION CATWALK

p Paris fashion house Cer
Nobal made to mea
atable through Cerruti

d select retailers worl
to measure initiative ¢
jackets, trousers, and o
may select from fabrics
Italy exclusively by Lanifi
garments will be hand tai
and comprises more than
over 8 hours of hand work

SAM SMITH



CERRUTI 188l
AN ESSENTIAL PLAYER IN THE SILVER SCREEN IN THE EAST

CERRUTI 182!

Guan-Ting Liu (2 5& %E)
Golden Horse Awards 2019
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WATCH https://www.youtube.com/watch?v=nLbN0Og2TIGw

Cerruti 1881 pursues this intimate relationship with the Asian movie & video industry, by creating

and collaborating with the rising Mainland China cinema scene, with the famous Golden Horse Festival,
with the Taipei Film Awards, ..

Wedding of Zhang RuoYun
& Tang YiXin


https://www.youtube.com/watch?v=nLbNOg2TlGw

CERRUTI 188l
SPORTS CLOTHING

CERRUTIL.LENVIE DR JOUERR.

e - K
OS'TENNIS TOURNAMENT - FINAL

Mats Wilander & Yannick Noah

Jean-Pierre Papin+

=Jean-Pierre Papin is one of the biggest
French football player in football history
(same generation with Platini, he played

in the ‘80s-'90s). Ingemar Stenmark

Jean Alesi
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CERRUTI IN 2020

ADVERTORIAL

The Evolution
of Cerrutism

The legacy of Nino Cerruti as the areator of casual elegance tums 90

Getting .

Precious i’ . (13

> - 5 i - Perhaps more

- than anything

else, however,
Cerrutism

represents
quality and
knowhow.”

WWD 12 OCTOBER 2020
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CERRUTI 188l
KOREAN WOMEN'S SPECIAL COLLECTION LAUNCHED IN 2020

Launch of a new partnership with Korean leader of new retail CJ O shopping (tv homeshopping; shoppertainment;
videocommerce, ...) to introduce women’s suits to a demanding Korean public.

CERRUTI 1881

saddl

ey L S P T *» 030000 6060

CERRUTI1881
< Posts

. cerrutii881

WATCH https://www.facebook.com/67931507863/vide0s/806019753488133



https://www.facebook.com/67931507863/videos/806019753488133

CERRUTI 188l
GLOBAL RETAIL CONCEPT

CERRUTI ta&




CERRUTI 188l
FLAGSHIP EVENTS

PLAZA 66 SHANGHAI



CERRUTI 188l
FLAGSHIP EVENTS

HARBOUR CITY HONG KONG WITH VIPS, HONG JONG HYUN, JACKY HEUNG, SHINE



CERRUTI 188l
PARIS POP-UP STORE INTERIOR
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CERRUTI 188l
COLLABORATION WITH LICENCE PARTNER - FRAGRANCE

FRAGRANCE LAUNCH PARTY COLLABORATED WITH GQ



CERRUTI 188l
COLLABORATION WITH LICENCE PARTNER - FRAGRANCE

FRAGRANCE «SIGNATURE» LAUNCH LUNCH



CERRUTI 188l
COLLABORATION WITH LICENCE PARTNER - FRAGRANCE

FRAGRANCE «RIVIERA» LAUNCH LUNCH



CERRUTI 188l
COLLABORATION WITH LICENCE PARTNER - EYEWEAR

EYEWEAR PRESENTATION LUNCH



CERRUTI 188l
BEST OF GLOBAL PRESS COVERAGE
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CERRUTI 1881 X GQ SUITWALK
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CERRUTI 188l
COLLATERALS

INSTAGRAM
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#Backstage, The Spring / Summer 2019 campaign also introduces the
collaboration between the house and Finnish artist Tuomas Markunpoika
(represented by Gallery FUMI in London). Chief Creative Officer
#JasonBasmajian picked Markunpoika's work to sustain the long-lasting
conversation between art and fashion.

#Cerruti1881 #5519 #TuomasMarkunpoika #Art #Design #Cerruticodes
#mensaccessories #menstyle #luxuryaccessories

=

CERRUTI
Published by Cerruti Madeleine 1 March - G

5. Models in backstage attending the #5519 show at le Grand
MN (Officiel) wearing our sunglasses collection with style &

Palais -
elegance.
Pick your favorite on www.cerruti.com

#Cerruti1881 #Cerruticodes #menstyle #contemporarycollection
#accessories # erfluid

FACEBOOK



CERRUTI 188I

COLLATERALS
DRIVING FURTHER TRAFFIC TO THE STORES & TO E-COM

onnes

INSTAGRAM POSTS - « ACCESSORIZE OUR $S20 CALIFORNIA SUNSET COLLECTION »



CERRUTI 188l
50" ANNIVERSARY FILM «ANIMA>

Cerruti 1881 celebrates 50 years with the making of
the film «<ANIMA>».

LONDON PREMIERE 25 0CT 2017
(@SERPENTINE SACKLER GALLERY

PARIS PREMIERE NOVEMBER 2017
BEIJING PREMIERE DECEMBER 2017
HONG KONG PREMIERE  DECEMBER 2017

WATCH nhttps://www.youtube.com/watch?v=0FtZn0QICsw&t=9s

6.

THE
WOOLMARK
COMPANY



https://www.youtube.com/watch?v=oFtZnOQlCsw&t=9s

CERRUTI 188l

COLLABORATION WITH PARSONS PARIS AND WOOLMARK COMPANY

Cerruti 1881 and Woolmark Set Project
With Parsons Paris

Cerrutl’s Jason Basmaljlan Is accompanyl
on the development of a gender-fluid caps

By Katya Foraman on September 27,2017 nu
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a selection of the school's students

“The students will gain real-life industry experienc
They will be chal

merchandisin,

communicate d channel their crea

capsule collection on a relevant theme in today’s changir

Basmajian said.

In al model, influencer and stylist Amalie Gassmann will work with

the teams on photographing, filming and positioning their projects through

social media.

THE
WOOLMARK
COMPANY



CERRUTI 188l
50™ ANNIVERSARY DIGITAL EXHIBITION

Brand presentation of cerruti targeted in Asia. Mobile exhibition showing Cerruti archives, film, fashion show
and history.

Planned cities: Shanghai, Shenzhen and Taipei
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