Christian Lacroix






Christian Lacroix: The Brand

Ever since the creation of the couture house in 1987,
Christian Lacroix style is unique, exuberant, colorful
and baroque. From their inception, Christian Lacroix’s
creations have been coveted and embraced by many
great international fashion editors and stars. Mr Lacroix
has given the Couture House 22 years of unrivalled
creations.

Today, the House of Christian Lacroix conserves a
heritage of unparalleled richness.

Working alongside CEO Nicolas Topiol and leading
the House in an evolving creative direction: Sacha
Walckhoff, Mr Lacroix’s design assistant from 1992 to
2009, and the creative director of the successful “Bazar
by Christian Lacroix” line. Sacha Walckhoff continues
to play a crucial role in building the brand and has
succeeded in all positions of fashion from concept to
design. Successively a stylist, ready-to-wear, studio
director, consultant and “right hand man” of Mr Lacroix,
Sacha Walckhoff is pivotal in leading the House of
Christian Lacroix towards commercial success.






A Timeless Brand

The Christian Lacroix brand subsists through timeless values.
The House of Christian Lacroix is identified throughout its history
and today by these images, convictions and concepts:

. Paris

. Haute Couture

. Richness of Colors
. Provence

. Mix and match

. Liturgy

. Hispanism

. Graphic prints
. Art of Singularity

. Attentiveness to detail
. Broad-Mindedness

. Modernism

. Avant-garde

. Baroque

. Sumptuous

The result is a fabulously richly entwined universe which can be conti-
nually reinterpreted, re-mixed and illuminated. A fundamentally
contemporary and dynamic brand









Christian Lacroix
Brand Experience



FASHION






Menswear






Eyewear






Silk Scarves






Fashion Accessories






Baby






LIFESTYLE






Furnishing Fabrics,
Wallpapers & Accessories
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Wood Wall Coverings
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Tabletop









Stationery
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Mobility






Scented candles






Hotel Amenities
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Shampoo
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Christian Lacroix
Soap Savon



Fragrance






PARTNERSHIPS
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Kartell






Forestier
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Air France Uniforms






China Eastern Airlines Uniforms






Evian






Chivas
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Valrhona






SOCIAL MEDIA






DISTRIBUTION



Worldwide distribution in 2016
by channels

The Christian Lacroix Fashion and Home collections are available
worldwide through a network of Christian Lacroix boutiques,
department stores, concept stores and specialty stores.

A total of over 5500 points of sales carry the Christian Lacroix
brand name from North America, throughout Europe, the Middle
East and Asia Pacific.



Over 5500 Christian Lacroix points of sale worldwide



Christian Lacroix stores

The Christian Lacroix Boutique on Place Saint Sulpice provides
a showcase of the whole universe of products offered by the
Christian Lacroix brand.

This « Mix and Match » world incarnates all of the possibilities of
the House of Christian Lacroix and shows its creative strength as
well as all of the cross-product current and future opportunities.

FRANCE PANAMA ARGENTINA

Christian Lacroix Flagship Christian Lacroix Multiplazza Mall Christian Lacroix

2-4 place Saint Sulpice 10 boutiques in Buenos Aires
75006 Paris Christian Lacroix Multicentro Mall

Christian Lacroix Arles
52 rue de la République
13200 Arles
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Department stores

USA
Saks
Nordstrom

Neiman Marcus
Bloomingdales

CANADA

Holt Renfrew

CHINA

Lane Crawford

Lane( rawford

N

@ MITsUoSHI @
falabella

NORDSTROM @

JAPAN

Isetan
Mitsukoshi
Seibu

Bals

MEXICO

El Palacio de Hierro

TAIWAN

Sogo Department Store

SEIBU

HARVEY NICHOLS

HONG KONG
Harvey Nichols

Lane Crawford
Seibu

CHILE, ARGENTINA
PERU, COLOMBIA

Falabella

MACAU

New Yaohan

SAKS
FIETH

AVENUE

New Yaohan

rest of the world

AUSTRALIA

Peter’s of Kensington
Myer

MOROCCO

Galeries Lafayette
Casablanca

UAE

Galeries Lafayette Dubai

Peterds

OF KENSINGTON

&’a/awc%w



Speciality stores : a selection of POS

STATIONERY

Fred Segal (US)

Books & Books (US)
Anthropologie (US)

Paper Source (US)

Kate’s Paperie (US)

Calypso St Barth (Carribean)
Papyrus (US)

Indigo Chapters (Canada)
Inaya (Mexico)

Normann Copenhagen (Danmark)

Les Milles Feuilles (France)
Arabesque (France)

Heal’s (UK)

Waterstones (UK)

Ortloff (Germany)

Maison NL (Netherlands)
Dunas Lifestyle (Portugal)
Artifacts (Taiwan)

HEALS

GRACIOUS HOME

NEW YORK

FASHION ACCESSORIES

Paris Gallery (Dubai)
Trianon Group (Dubai)
PTJ Ltd (Japan)

Gilofra (Italy)

The Beauty Group (HK)
Rolling People (UK)
Tandem (Morocco)
Brand in Trend (Russia)
Butik (Russia)

KIDSWEAR

Horn’s (HK)

My Little Angel (Abu Dhabi)
Moments Group (Bahrein)
Alesayi (Saudi Arabia)

fhad]

L3

TABLEWARE

Michael C Finna (US)
Gumps (US)

Gracious Home (US)
Boyd Philadelphia (US)
Les Arcades (Lebanon)
L'Art de Vivre (Morocco)
Inv Home (India)

Kim T (Singapore)
Bellavita (Taiwan)

C&D Style (Lithuania)

EYEWEAR

Vision Essentials (US)
Rosin Eyecare (US)
Mr Eye Doctor (US)
Grand Optical (France)
Alain Afflelou (France)
Lissac (France)

F‘tJ St:gul

SANTAMONEA normann

HOME

Osborne & Little (US)
Showrooms (US)

Manor House (Chile)
Miranda Green (Argentina)
Heal's (UK)

Designers Guild (UK)
Elisabetta Maurer (ltaly)
Almana Maples (Bahrein)
Kocache Interiors (Lebanon)

MOBILITY

Fnac (France)

Darty (France)

Bouygues (France)
Orange (France)
Carphone Warehouse (UK)

COPENHAGEN

ANTHROPOLOGIE

W

Waterstone's



p & The Metropolitan
wa2 e Museum of Art







WORLDWIDE APPEAL
AND BRAND AWARENESS
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BUXE
Laid-back summer
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BECAUSE

IT'S LACROIX,
DARLING!

Patsy and Edina must be over
the moon with Christian Lacroix
Maison'’s new Love Who You Want
porcelain gift collection.
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A collabacation betwrer:
Locreix and Vista Alegre
the mnge cleverty combune
familiac devigns with new
2nd e gected elewerts

+ christian-taccoix com

+ Patsy and Fdina
(played hy Joanna
Lumley and
Jenmifer Saunders,
respectively) are the
main characters in
the iconic BBC sitcom
Absalutely Fabulows.

= This Christian Lacoets range
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